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During Jan ary=- February 197B, a national" .survey was conduc
-to investigate reactions to on7air fund raising by public
radio and public television stations, and, for public radio, to
determine levels of awareness and distening'and reactions to
programming. With respect to public television, the study was
virtually identical in 'procedures to studies Performed and re-
ported in 1976 and 1977, and it provides a measure of changes
i.n publicreadtion over -the yeais. The portion of the study
relating to public radio was introduced in.1978.

=desdriPtion. of
valts'rlavebeen.
tisr can one'-as

978 surveSi-and,an analysis of the
nixed into foUrreports, each conc
.of the study, as foYlows:

Publi Radio A areness, listening,
d-Fr grammin

All four reports available from the Corporation for Publc
13roadcastinsg, which ommassioned the study. The study was per-
-ormed by.Statis-t.cal Research, Inc. f Westfield, New Jersey.

Because the\ irivesti.gation is based on survey among a sample
of persons, rather than among all persons, the data are subject
to, sampling errors survey results are oBtained
through patqular procedures which are subject to nonsaMpling
errors that may be associated With the type of sample selected,
t e use of telephone households, -the fact that not all designated
sa-ple Members ,cooperated, the'questions that were disked, and so'
forth. -Therefore, in interpreting these data, the user should
give full consideration to the methods. used to compile them.
Each of the first three repents listed above 'contains a brief
methodological appendix. The reader is alsO encouraged to re-i
view the more comprehensive report devoted to mebialodology.
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BLIC,RADIO/TELEVISION SURVEY
JANUARY-FEBRUARY 1978
PUBLIC RADIO ON-AIR FUND III

INTRODUCTION

This report is one of four deseribing a natiOnwide study of
`(I) awareness of:and -listeningto publicradiO, as.well as
reactions to on-air fund raising and to prOgramming on public
radio, and (2) reactions to on-air fund iltiSing,bY public
television stations.

purpose

The spedific topid covered were

For public radio,

The level of awareness among the adult
'population as of early 197.

The level of listening.,

Reasons for listening and reactions
programming-.

Reactions to op-air fund raising.

For public
raising.

television, reactions on-air fund

The public television portion of this survey repeated.a similar
effort conducted in the two,previous years. The first two sur-
veys were intended to track PTV awareness, viewing, and reactions
to programming, as well as on-air fund raising. The 1978 study
focus was confined to fund raising. However, in order to keep
virtually constant the environment in which the fund raising
_questions were asked, only slight modifications of the cuestiOn-
naire were introduced in the current study. This 1978 report
therefore include. comparisons with forfner years. The three

%'-The 1977 study is reported in E11b14cLIflevisior-ve.,
January- February -1977, Corporation for Public Broadcasting,
May 1977. That report is in four voluMes: Report 1 - Awalane
and Viewing, Report 2 - On-Air FUnd-'Raising, Report 8 Program-
ming, Report 4 - Methodology.



studies were timed to precede Festivals '.78,_-1-77, and
spectively, to obtain a reading independent-of the immediate
effects of the majbr national promotional effort of the public

'televisic -year.

The public radio, portion of the survey' was designed to provide
benchmarR data against which to track-trends:in awarenessi,
listening, and in reactions to on-air pledge campaigns, over
time. On-air fund appeals haVe thus, far not been used extensively
by public radio stations, and_ the timin&of thesurvey permitted
a. reading of-pUblic reiponse prior to an expected significant
growth in application of the technique._

ures

Interviews were conducted with 2067 adults, 18 years of age.br
oIder,randorily selected fripm among all adults- living in tele
phone households in the continental United States. In order to
inclUde both listed and unlisted telephone hOuseholds,in their
proper proportion, a random -digit dial sample was used.

Appendix A provides a brief description of sampling pnloc dures,
interviewer training and supervision, and variability of survey
results. These issues are reviewed in more detail in the fourth
report of this series, on MethodologY-

A

Appendix B contains a copy Of-the queStionnaire. It deviated
in minor respects from the,1977 version-. These differences,ere
summarized in Report4 7 Methodology.

The data wliioh were collected have been tabulated for many sub-
groups:of the population: viewers and nonviewers of.public
television, listeners and nonlistepers,to public radio, persons
aware or Unaware= of PTV And ofdpublic radio, those who have
seen or heard on-air appeals nand those who have not, people who
report donations to PTV and those who do not, etc. .Not all of
the:tabulations are reported in this volume, but the complete
tabulations are available, at 'the Corporation for PublicTroad-
casting.

2



BIGHLIGHTS

Tie r:Foltowing are highligh rom:this national surve -, e

suits are discussed ,n more' detati and are documented i ri f
"Detailed Findings" section ef'thris report: 4

:People who ever listen to public radio, report -a generally pOsi7
-Live response.to on-air fUnd raising appeals. In reacting. to a
series of statements_ that might be made about such appeals; 92
percent agree:they are important to the survival of public radio,
85 percent agree that-, in general, people have little objection
to them and 50 percent. agree that they are enjoyable,

On the, other hand, 43 percent agree hat appeals make peokle un7.,
comfortable, 30 percent agree that pople sometimes-44,./oi&lis-
tening to avoid fund requests, and 24 percent agree that public,

t radio "can't be very good" if it has difficulty. supporting it-
self?, Moreover,' 3.1,percent-would prefer total government sup-

`port rather than dependence_ on donations.

When these reactib-_S- of public radio listeners to radio pledging
are compared with reactions pf'public televisiOn viewers to.4
parallel series of statements relating, to PTV, they are found to
be similar. The Only substantial-difference is that 60 .

percent Of. TV viewers, in contrast to 43 percent of public
radio listeners,.-,agree that appeals make people'unconfortable.

In balancing the purpose of appeals against objections,86 per-.
cent of people who listen to public radio.agizee that "these
appeals are a fair price to pay for the programming c public.
radio."

Among persons who are aware of public radio, 2_ percent report
,having been solicited'for contributions, either through on-air
appeals or in some other way.

,

.

Onair appeals ar,e
.

reported to have been beard by 37'percent of
public radio listeners. Thirteen percent of lteners indicate

..

they have been solicited for support via mail ors in some way
other than on-air. Donations tb public radio -- not necessarily
in response to on-air appeals -- are reported to have been made
at some time by 1 percent of listeners.



osure to Fund Raisin

On-air fund-raising is not as Vide sp e
public radio Stations as it i0 fot, UD
and this difference is reflected t
exposure to on-air pledging in 'h two
port ever listening to public j/
"ever heard any public re,dio evk
air, to contribute funds tsr Sadrt
63 percent exposure to PTV app l5 affioilg-D

n
of report i

peop14 1/'

state they

cre.t2
ever watcb,

Thirteen percent. of listeners
"ever been askedby any public
for its suppor, either by mail'
air. "0

,j. Among. persons, who ale aware
cent .1,epo,rts-having been sol
of-an,on-air appeal or in'soine

1,1131.5.0

Qlo oteti.ofl
ahy, (4-ay Dt

catO they 11.e.v.
ftJhQS

ban -0T1' .

Contributions Publi

Particularly since some public braadeo
both TV and radio stations, there
impact of fund raising in one rnediqin
are aware, of their public-radio st4tion
tIbuted funds to a public radio
station, would you consider that to' Du Ywk
lie broadcasting, or would you f1 you
rately to each ?" Among those -Who pe5puriciQ
that they would make a single contribution,
would contribute separately. The re0pQ
among public radio listeners, 46 Dreoll,
contribution.

a

ebple
"It you

teleVdAaW
iori\tc pll
ibute Sep
'en't inc15-Ce,td

per,Qen-t- .

the a lie
4 make

In the course of asking
questions-were included:-

"Have. you ever made a donato
either in respallse.to a 'mlA a
some other kind of

"nd, what about public radio
donation to public_rdic).

Below are 1.ammarized the
people.whoever watch PTV
radio.

v

ses of th
of pecv 1,7110 evv

tel evislon,
L,

lig

Made



Classification,

Public
Qeneral PTV Radio

Populdtiori Viewers Listeners

Donor - _PTV only

Dimon public radio only

Donor - both

22-

1

28%

1

4

33%,

10

{Total donors - PTV), { 24} {31} {43}

{Total donor8 "public radio} 4) 5} {23}

ND done -ion 68 63

No answer 7

Base . (1067 ) (720) (162)

Contributions to public radio are relatively rape. They are r -
ported by 4 percent of the adult population, in contrast to 24
percent who report contributions to PTV. While 31,percent,of
PTV viewers indicate `they have financially supported that medium,
only 13 percent of listeners to public radio have contributed to
it. MoreoVer, 33 percent of public radio listeners report having
contributed to ATV but not to public radio; only 1 perc6nt o P7V
viewers, on the othef hand, contribute to public radio but-not to
PTV.

Reaction to On-Air Fund Raising
4

Respdnde who Were-aware of their public radio atiOh were f
asked wh e they strongly agree, agree somewhat, or do not
agree, at all with.each of seven statements "which peoplehave
used to describe".public radiO appeals, on air, for financial
support from their listeners. Chart 1 summarizes the answers
to these questions' by people who over listen to public _radio,

Responses indicate a generally faVorable attitude toward onair

- Most listeners (92 percent) Agree that the appe
are important to the survival of public radio.

There is Sub-- antial agreement alSo '(85 percent
of listeners) that "in general, people have little
objection to fund-raising appeals On'public

Half of the listeftrs 'agree at least somewhat that
the appeals are enjoyable.-



Statement

Reaction to Statement

-Requests for money on public
radio are important if
public radio is to surv, ve

In general, people have little
objection to fund-raksing
appeals on public radio

Campaigns on-air train_g
for public radio are
enjoyable

. 4
Appeals for money make people

uncomfortable because they
don't feel in A position to
make -contributions to
public radio

Public. radio should be
supported totally by the
governMent and should not
require donations..

People sometimes avoid
listening to-public radio
because they don't want
to be asked for money

If public radio is baying
trouble supporting itself,
it can't he very good

_Base:

:Concerning On-Air Fund-Appeals By
Liste ers:te Public Radii

Rercenta=e Who St o A ree, or Agree

I 1_1.11.

rtsm-rne.nrritn

:13:13.1.1.13:13:13:13:

dananaJdaans.

162 people who report ever listening to public radio; h ever.,
"np answers" have been eliminated.

To be read: Of people who ever listen to public radio, 9' strongly agree or-
agree that,on-air fund requests are important if public radio is
to survive.

7

Strongly
Agree

92% 63%

31%

30%

24%

4%



For the remaining items, agreement constitutes a negatlVe re-
actin to'onair pledging:

A substantial minority of listeners (43 percent)
agree that. the appeals take 'people "uncomfortable
because they don't feel in a position to make
contributions to pUblic'radio."

Olose, to a third (al percent) agree that public
radio 'shbuld be supported by government and not
require donations.

A similar proportion (30 percent) of listeners
agree that "people sometimes avoid listening" to
avoid being asked for money.

ApproximatelT a quarter (24 percent)' agree that
"if public radio is having trouble supporting
itself, it can't be very good.".

The question arises as to whether people react.differently to
fund appeals on radio than on television. Chart 2 compares
responses of publid radio listeners to the seven statements
relative to radio with the responses of public television
viewers to the same set of seven statements relative to PTV.

It is apparent that users- of each medium react in much the same
way ta on-air pledging on that medium. (Note ttat there is
considerable overlap between public radio listeners and public
television viewers. Aar diScuSsed in Report 1 of this series,
85 percent of public radio listeners also watch PTV; 19.percent
of PTV views are public radio listeners.) The only substan-
tial difference is the greater tendency of PTV viewers to feel
that appeals make people uncomfortable, which is possibly re-
lated to the more personal,nature of the televiSion medium,
where the solicitor more directly enters the home.

Trade -Off: Fund Appealsfr72EFa in&

Following the series. Of statements onftuld raising, this ques-
tion was posed:' "Considering, on one hand, the purpose of
broadcast appeals for funds to support pub,licradi0-'and, on
the other hand, people's objections to them, do yOu agre% or
disagree that these appeal,s.are a fair price to pay for the
prbgramming on public radio?"



Chart 2

Re4ction to Statements 'Concerning OnAir Fund Appeals Among
1. People' who ev4nlisten,to public radio
2. People who ever' watch PTV'

,

Statement

Requests for money on public
dio/TV are important if
blic radio/tbleviaian is

to surv4we

Percentage Who Strongly Agree or _Agree amons11112gLaai
Strongly -

<.

MIS:inala:nnelal:Kni:nriaTellin:nni:1:13.13;i:NeueneUerri!r

In general, people have little
objection to fund raising
appeals on public radio/ EE

television

Campaigns on'air to raise
fUnds for public radio/
television are enjoyable

Appeals for money make people
,Uncomfortable because they

fdel in a position
to make contributions to
public radio/television

Public radio /television should
be, supported totally by the
government and should not
require donations

ogle sometimes avoid listening
to/watehIng-
television because they don't
want to be asked for' money

If public radio/television is
having trouble supporting
itself, it can't be very
good

-To be

ase: 162 radio lis

miumunia:nrunclumnina3

muu&& F.czt.&cg

1=1:41,2,P11:13:111:01:

MRMEMURRME

92%-
681- SA

50%
53% 12%

434 11%
80% 18%,

31%
39%-

_ 10%
'15%

24% 8%
32% 12% -

710 viewers; however, "no answers" have been eliminated.

read: Of people who ever listen to radio, 921 strongly agree or agree that on -air
fund requests are important if public radio is to survive; 88% of people
who ever watch PTV strongly agree or agree that on-air fund requests are
important if PTV is to survive; etc. ,

Eighty, six percent of public radio listeners who reSporid to
this 'question express agreement; i.e., they indicate that
appeals are a fair trade-off for the programming on public

Asked a,parallel question about PTV, a similar pro-
portion of those who ever watch (85 percent) responds in the
osame manner.



APPENDIX A

METHODOLOGY

Sample. Design.

The findings of this study apply to adults, 28 years ,of, age
or older, residing,in telephone households (and in:the case
Of publictelevision findings, residing in telephone and tele-
vision households) in the-continental United States:

p,ecauseQ,of\ e importance-of telephone households not listed
in Current telephone directories, the sample-used far this
study was a replicated random sample of telephone numbers
,based on random-digit dialing.

At least three attempts were made, in various time periods, to
reach each telephbne dumber in the predesignated sample. When

a holisehoad w4t contacted, at least four attempts' were' made to
wintervietheperson who was randomly Selected from among. all

adults living the household. Additional efforts were Made
by specially.trained,personnel to convert initial refusals
into interviews -. :. Of the predesignated sample, 50 perce14 were
found to be' household residences. Interviews were completed
in .70 "percent of the households.

Interview Procedures

Thterviewing was conducted during January and February 2978
from, the Westfield, New Jersey, offices of Statistical Research,
Inc. by highly trained and closely supervised interviewers.
Each interviewer received tutored instruction, extensive prac-
tice and drill, and the experience of several practice inter-

views. Interviewers were monitored by supervisory personnel
via special equipment which is used solely for training and
supervisory purposes.

Variabilit of Results

A AU survey results are subject to variations or uncertainties
that Va.e,tunctioll o Cl) the fact that a particular sample
Was,selected and (2) the methods and procedures adopted for
the survey and the manner in which they were carried out.

10
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Sampling error, one of the ,two major sources of variabil-
ity, is the difference between the-survey result obtained with

e_ sample actually used, and the, result that would be.obtained
by an attempted complete.surVey of the- popultion conducted in
the same manner and:with the, same` cai-e.

In a survey based on a probability `sample such as was used in
this study, the risks or probabilities: of slampling error of
various sizes can be calculated in terms of standard errors.
Table A-r1 provides standard errors that apply to proportions

rof people who esponded in a particular manner to questions, irk
this study, given the sample base. If all 4dults residing in7
telephone households (and. in the case of public television
,findings, residing in telephone and,televi sion households) in
the continental United States were asked precisely the same
questionin precisely th'e- same manner as was the sample, the
probability is 95 percent that the proportion giving a parti-
cular response would equal the sample proport=ion plus or minus
two stapdard error

NonsaNling errror cannot be measured as precisely, but can
only be estimated through methodological research studies or on
the basis of judgment. Sources of nonsampling error include
exclusion of nontelephone households frOm the-sampling frame,
failure to obtain response from all-predesignated sample members,
possible response error on the part o-f respondents, Interviewer
variability, coding and processing errors.

These possible sources of error and efforts to minimize them,
as well as other methodological aspects of this study, are
discussed in more detail in the fourth repart_of this series.

11



PROPORTION

5/95

TABLE A-1

LADLE OF STANDARD ERRORS 'OF A PROPORTION FOR VARYING SATILE SIZES

SAMPLE SIZE

50 100 150 701 250 300 350 400 450 500 150' 600 650 1700 750

10/90

15/85

4

0/80 3

/75 6

30/70

35165 4 `.

40/60

45/55 1 4

511 4

2,

2

2

3'

3

°3

2

3

2 2

2

2

2

2

2
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COPY OF QUESTIONNAIRE



P1J30:. PUBLIC TELEVISION1 AND RADIO STUDY: JANUARY 1978

POSTED INTRODUCTION
,

0 GOOD EVENING (MORNING/AFTERNOON), THIS IS MRS, ANN,OARTER, ['Mc
CALLING YOU LONG DISTANCE IN CONNECTION WITH A SPECIAL STUDY ON .1

TELEVISION AND RADIO, BUTFIRST LET ME VERIFY, 'IS THIS AREA CODE
AND THE NUMBER IN (S'tata)

--Aak Q.II NOVerify number raached, terminate, record
"WN" ae result and rediaL correct number,

THANK YOU CAN YOU TEL ME PLEASE HOW MANY TELEVISION SETS YOU HAVE
'IN YOUR HOME?

One Or MoreRecord If of TIP:A in
space on CRR card
continue with Q.I.TIA

None Aek Q. IZA

IIA, AND HOW MANY wigs. DO YOU HAVE IN YOUR ilpME?

*one or MoreRecord # of radios-, None Terminate aced
foLLowed by Letter '!13," record reau
in WN space on CRR card- as "$OR."
d continue with Q.ZZI.

NOW, I NEED TO SELECT ONE PERSON IN' OUR HOME TO INTERVIEW -ABOUT HIS OR
HER TELEVISION VIEWING AND RADIO LIS ENING,, IN ORDER. TO SELECT THIS
,-PERSON I FIRST NEED TO4KNOW HOW MANY PERSONS A 'YEARS OF AGE OR AVER
ARE CURRENTLY LIVING IN YOUR HOMET.fi..DOES THAT PNCLUDE YOURSELF
Enter number on CRR card, in total hex. If none,-terminacs and
record "SW as reauLt.

1,/ COULD You TELL ME HOW MANY OP'THESE ARE MALES? Record ?lumber
coLlorn headed "Vs" on CRR card.

V. THEN THERE IS(ARE) FEMALE(S) AGE 18 OR OVER?
of F's tn column haaaea "0' on -CRR card.

Check random number above number of males (if'7ale card) number of
females (if female card) in respondp selector section to determine
oerson,to be interviewed.

0

VI, THANK YOU VERY MUCH. THE PERSON F,NEED TO INTERYIEW IS
parson_81ptelephona, go tc.,, Q.1 on quaaticnnai7a (or Q7r77-77------.

radio amtgr, Otherwise continue,with....IS HE (SHE) AVAILAECE NOW
1"THAT-1-MMHT-SPEAK WITH HT-M (HER)-1-;

-o d, number

YESReintroduce purpose of caLL and go to 47.2 on cluostion
(or, Q. 15-4 if radio only).

NO --Arrange callback via

17MALE: WHAT WOULD BE A CONVENIENT TIME IN THE MORNIN
AFTERNOON THAT I MIGHT CALL BACK TO SPEAK WITH HER? F

WHOM-SHOULD I ASK? If famai unavc.ilabLe during dayk

WE WILL TRY TO REACH It R,SOME EVENING, Record "rvem=rig
in callba",k- -lion.

HALE WHAT WOULD EE A CONVENIENT TIME THAT I MIGHT CAL
COMPLETE'THE INTER- TH HIM? FOR WHOM SHOULD I ASK

Record Y.Y. time, day, ftt and name_ CRR card.

GOOD EVENING (MOR G/AFTERNOON). THIS IS'MRS, ANN CARTER, MAY I
SPEAK WITH MR, /MISS/MRS, _ PLEASE? THANK YOU,

IF REEPOHDEST COMES TO PHCATE, CONTINUE WITH Q.
RESPCNDENT IS HOT AVAILA3LE, ASX

VIII, MR./MISS/MRS. I'M CALLING YOU LONG DISTANCE IN CONNECTION
WITH A SPECIAL STUDY ON TELEVISION AND RADIO;

16



PROJECT #9J30: PUBLIC TELEVISION

AND RADIO STUDY! _JANUARY 1978

1. FIRST COULD YOU rELL ME. PLEASE, WHAT CHANNELS YOU CAN RECEIVE Q
01,0tcC3. 43, ask; AND WHAT ABOUT THE CHANNELS BETWEEN ILI AND 6
IF ANY, OF THESE CHANNELS CAN YOU RECEIVE:,

SERIAL 01 5 -ATVs INT 0 0 AcuL:s I

YOUR TELEVISION SET? .' nonA
--- UHF CHANNELS -- WHICH,

IS THERE A .POSLIO TELEVISION OR EDUCATIONAL TELEVISION STATION 0 YOUR AREA?

YES...

il

WHAT CHANNEL ES THAT?

DON'T KIIOW . . .. -

-ONLY CU'S NOT ON CARD.. .= 1

CEANIIT-15 OH C.A.R.D M. Ask Q

Howard elZ; pA nnata ne iamad

oF /NELS
UNAIDED

=

NOTE CABLE TV
CITY OF OAA!G

DK. .Ea

ACCORDING TO OUR INFORMATION, THE PUNIC
STATION(0 IN YOUR AREA IS

gldiNt! ,,.5 HAVE YOU'EvER HEARD OF
CHANNEL

TES

-47Zaipt if I 0

It:lead or* CAR

...Scrip U..
'7
im IA

$4.1 p0a;0

cHABNELS
AIDSO_

AwAre....._
unAwarg.. ,, 2

Ior rima : teed manna[ numb 0 no.

HAVE YOU EVER WATCHED ANY PROGRAMS ON
CHANNEL THE PUBLIC TELEVISION 2 I

STATION?---7 DK:
i k.,.1 ea .2,7

4. THINKING ABOUT A ry.L J SEVEN-DAY WEEK, INCLUDING SATURDAY AND SUNDAY, ABOUT HOW
MUCH TIME DO YOU SPEND WATCHING PUBLIC TELEVISION WOULD YOU SAY THAT IN A TYPICAL
WEEK YOU...

DON'T WATCH AT ALL : : . . , ( )

YOU WATCH LESS THAN AN HOUR PER WEEK . ... (- )

OR YOU WATCH ABOUT AN HOUR OR MORE PER WEEK, ( )
OON ' KNOW . ( )

S. THINKING ABOUT LAST wEE.c. INCLUDING SATURDAY AND SUNDAY, ABOUT HOW MUCH TIME DID YOU
SPEND WATCHING PUBLIC TELEVISION..., WOULD YOU SAY THAT YOU...

0 I ON T WATCH AT ALL
YOU WATCHED LESS THAN AN HouR.
OR YOU WATCHED ABOUT AN HOUR OR MORE
DON'T -. . . . .. .

.

......

.

- C

.
Ask Q. d

PA K

VT R..
NONVIDrIEF... 2

CAN YOU TELL ME PLEASE, WHAT PROGRAMS
YOU WATCHED ON ealul 21:-

-6ait ta4?

L7



7, ARE TNERE ANY CHILDREN UNDER 1. YEARS pF
UMW IN YOUR HOME.

8. DoolliEy (Does HE /SHE) Ems, wAloH PRODRAMS
ON CHANNEL ?

wHAT'PROGRAMS DO THEY..( as HE/SHE)
WATCH ON CHANNEL

AG

10. IF WE THINK OF PUBLIC TELEVISION AS CHANNEL
WHAT IS YOUR IMPRESSION AS TO WHERE PUBLIC 7rEL...v oN
prvbes -WHeRE ELSE DO YOU MINK PUBLIC TELNIStaN cIBTA[

PUBLIC TELEVISION STATIONS (LIKE CHANNEL
ON THE AIR FOR FINANCIAL SUPPORT FROM THE
SEEN OR HEARD, ON TV, AN APPEAL FOR FUNDS
TELEVISION STATION?

HOW DO YOU FEEL ABOUT A PUBLIC
SUPPORT?..,.Proba; HOW ELSE D

S,MA
YKE

RP-AU
NAVE dU

AEVFP

'OE PUBLIC

TELEVISION SIAflON APPEALING. ON THE AU
YOU FEEI. ABOUT ON'THE-A R APPEALS?

LINOS FOR'ITS

-AaR v 44y pry anonnat i4 nomad 4,:

13. 1 AM GOING TO READ YOU A SERI ES OF 5rArglig
TELEVISION FUNS RAISING APPEALS. PLEASE TEL
OR DO NOT AGREE AT ALL WITH EACH STATE:45Ni.

FL! HAVE Aga
YOU S #RONGLI
4-cat.Enp 111

TRIBE PUBLIC
AGREE soNEWHAr.

IN GENERAL. PEOPLE HA Likc
FUND - RAISING APPEALS aN PUBLIC 1EL EVISION,'.

B. REQUESTS FOR MONEY ON TI ARE woRTAlif IF
PUBLIC TELEVISION IS To SURVIVE..

C. CAMPAIGNS ON TV To RAISE FUNUSIOR PUBLIC
TELEVISION ARE ENJOYABla.--,..

D. IF PUBLIC TELEVISION Is,HAVINS fRoUgkg
SUPPORTING ITSELF, IT CANT 4a VERY Socsb...

E. .APPEALS FOR MONEY MAKE PEOPLE UNCaMpOpTAkE
BECAUSE THEY DON T FEEL IN A POSITION .rd HAKE
CONTRIBUTIONS TO PIJOLJc

F. PEOPLE SOMETIMES- AVOID WA-CHINO PUBLIC TELEVISION
_SECAuSE THEY DON T wANT.TO ASKED POP

G. PUBLIC TELEVISION SHOULD BE SLIPPORTEO
EY THE GOVERNMENT AND SHOULD NO1 ,8E011ft DONATIONS.,

Now THAT YOU HAVE GIVEN YOUR REACTION To 50HE GTATEMENTs ABO
yOu WOLD LIKE TO ADD ABOUT HOW YOU PERSONALLY FEEL. ABOUT FA
ON T1/1 rf apprapr,Iv., 7r060, How gu Do you FEEL. ANT
ON

4

.t

Pi A1300, IS TREES ANYTHING
IS voR PUBLIC TELZVISION
'jos FOR PUBLIC

CONSIDERING. ON ONE HAND. THE PUR
PUBLIC TV AND ON THE OTHER NAND.
OR DISAGREE THAT IH 77 AFF,EAL5 AR
PUBLIC TELEVISION(

FLS'
FAIR rM

FUNDS 70 SUPPORT
Do,YOU
PROOPAPIMINO ON



MON LET'S TURN TO RADIORADIO NOT TELEVISION.

..V.MANY RADIO STATIONS 3ROADCAST RADIO NETWORK AMS IN ADDITION TO IR N LOCAL PR G AMMING.
wOULI'YOU FLEASE TELL NE WHETHER YOU HAVE HEARD OF EACH OF THESE RA01
gda4 -1412o, 1* Rod "r@

Bad
RXR

A. ABC INFORMATION RA010.

--- 3. CBS RADIO NETWORK.

NATIONAL PUBLIC RADIO -. - ----

___ 0. MUTUAL BLACK NETWORK.......... . . . . .. .

E. NBC RADIO NETWORK.

F. -ABC CONTEMPORARY RADIO.

- -- 0., MUTUAL aROADCASTINO SYSTEM. .

WOULD YOU RLENEE TELL NE WHErHER YOU =HAVE HEARD
BEFORE.. ,Ltwe, 111r22d4 12 Add

BAN

't.'

A. C35 MYSTERY THEATRE

a, FOLK FESTIVAL USA Y

C. ALL THING' --

D. PAUL HARVEY NVWS.

E, OPTIONS IN EDUCATION.:.

F., METROPOLITAN OPERA 3ROAOCASTS

Q. VOICES IN THE w(ND.

H. THE WORLD JoN[omr - ..

1. EARPLAY

Y1S NO Qraw

3

1 3

1 2

; 2
3

2 3

safORE.,.

EACH

2.17: ;SRO

YKS NO

2

1 2

1 2

1 2

2

2

2

OF THESE RADIO

Or:-
DON'T
KNOW

NErS K FROGRAmS

S

3.

1.

1.

No KVau

2

2

3

3

3

3

(AO( for _:rad '1'.14* in 4.171 HAVE YOU EVER STENED TO / egwal

PUBLIC RADIO STATIONS 00 NOT Have ANY COMMERCIAL A0vERTI AND ARE SOMETIMES CONSIOERE,0 TO
3E EDUCATIONAL STATION- we ARE PARTICULARLY ENTaRESTED (N TIE PUBLIC-RADIO STATIONS THAT
IDENTIFY THEMSELVES WITH THE NATIONAL PUBLIC RADIO NETWORK, KNOWN AsN-A-R, APE THERE ANY SUCH
PUBLIC RADIO STATIONS IN YOUR AREA?

YES 1:-1wk 7 ro,
No . 2 I :Air. Ars. iec ava:Qa _4 in arld,
DON'T KNOW I :,fnana era dUdi okSp :a ;A.

20. 00 YOU HAPPEN TO KNOW rHE STATION CA6L. LETTERS
STATIONS?' (4"! TAI ") "WHAT ARE THEy,

THE NUMBER ON THE 0

20A. ACTUALLY. THE CALL LETTIR5 OF THE PUBLIC RADIO STATIC',
RECEIVED IN THIS AREA AsSOCIATEB WITH N.9- ARE
t24721,22_2_12 ;RR A.c.!11 HAVE YOU HEARD OF THAT STATION
THESE STATIONS/?

205. HAVE YOU 1VEA LISTENED TO (THAT sTAT y OF THESE
STATIONs)Y

19

ANY

OA.

ESE

2no 2r ,72ro'itii
,d4nritiod 'carroel:4,

:d 4.2gs

Rana difts,%f4d :orr
i4rroma r.7.1

ari44. oat=? 2A.

gO.. . 2 I

ODN'T lj.=P ;0 CA

vre.

O.a -. .

DoN'T

4.:qc

ip IP ;.15



20.00 HAVE YOU LISTENED TO (THAT STATIC ANY oF THESE
STATIONS) IN THE PAST DAYS?

20D. ARE YOU USUALLY A REGULAR LIE ER 7
STATION/ANY OF THESE TATIONS) EACH wEEK?

-'ES.. .
tO

DoN,T KNOW...3

21. , WHY _SO YOU' LISTEN TO THE PUBLIC RADIO STATION(S)? rlo: "WHAT OTHER REASONS 00 YOU AvE FOR

LISTENING TO THE PUBLIC RAD10 STATION?

I All GOING TO
PLEASE TELL M

ELro

AD A LIST OF REASONS WHY A PERSON MIGHT LISTEN Ta PUBLIC RAD 0 FOR EACH

14E1HER IT 'fieLFs 0e3CLEE WHY you LISTEN. 34= :2,

A. TO HEAR SPECIFIC PROGRAMS
AAA; Q.22A

B.., AzvARTISING COMMERCIALS
02

C. PREFER THE PROGRAMMING ON PUBLIC RADIOTTO,THAT WHICH
IS AVAILABLE ON THE COMMERCIAL STATIONS!. A ...... ..V 03

O. ARTS PROGRAMMING :1- ats

E. PUBLIC AFFAIRS PROGRAMMING
OS

F, NEWS PROGRAmp[No,
CS

4. EDUCATION OW INSTRUCTIONAL PROGRAMMING-
of

H, TO HEAR A SPECIFIC PERSON.
OS

ti MUSIC PROGRAMMING
Ns Os 3.222

NO= la

aclu,2 mow 39

rf ,Irm 4A' 4AdU d -;rt 2.22. dAn 2.21A

YOU SAID YOU LISTEN TO PUBLIC RADIO TO HEAR SPECIFIC PROGRAMS. WHICH
PARTICULAR pRaoaAms WOULD THEY 3E T- WHAT ARE THE NAMES OF THOSE PROGRAMS?

24m 2 annuera4 tin 4.22 -

YOU LISTEN TO PUBLIC p0[0 TO HEAR MUSIC PROGRAM!IING. w A

MUSIC as YOU LISTEN TO.

HOW SA r1D ARE YOU WITH WHAT IS AvALLAaLE TO LISTEN
:C RADIO THESE GAYS WOULD YOU SAY YOU ARE;

VERY sArISFIEO
SOMEWHAT SATISFIED
90T SATISFIED AT A44 ..-1
OK

24, WHAT KINDS OF PROGRAMS' wOUL4 YOU LIKE TO HEAR OF ON PUBLIC RADIO?

wH4r,K 03 £F PROGRAM! wQ1340 YOU LIKE TO HEAR LUZ OF ON PUBLIC RADIO?

20



26. HAVE YOU EVIR HEARD ANY PUBLIC RADIO STATION ASK ITS
LiirEN65S. ON THE AIR. TO CONTRIBUTE FUNDS, FOR LT
SUPPORT(

,.2
9

*
.HAVE YOU- -EVER BEEN ASKED BY ANY PUBLIC RADIO siNTIOP TO TES .. 1

CONTRIBUTE FUNDS FOR ITS SOMA% EITHER BY MAIL OR To. . ...

IN ANY MAY OTHER THAN ON THE AIR( OK

PUBLIC RADIO STATIONS DO APPEAL, ON THE AIR, FOR FINANCIAL SUPPORT FROM THEIR LISTENERS.'

I AM GOING TO READ YOU A SERIES OF STATEMENTS wHICH. PEOPLE.HAvE USED TO DESCRIBE THESE 'PUBLIC
RADIO FUND-RAISING APPEALS. PLEASE TELL mg WHETHER YOUSTRONGLY AGREE AGREE SOMEWHAT, OR
DO NOT AGREE AT ALL WITH EACH STATEMENT@ '.04.1 :1;42. a9arrl.r./ 4 .Pad

0

. TA.71S-.'-: _ -

.

AGREE SOM.r d4.
Z

Ai AL. ..

__a
. ,

IN GENERAL, PEOPLE HAVE LITTLE OBJECTION TO
FUND-RAISING APPEALS, ON PUBLIC RADIO

B. REQUESTS FOR(MONEY 0 PUBLIC RADIO ARE
IMPORTANT IF PUBLIC RADIO IS TO SURviv-E.. ........ ..- . :',. .2.. . .

G. CAMPAIGNS ON AIR TO RAIBE FUNDS FOR

=a, .

PuBLICRADIO ARE ENJOYABLE.:.. . .. .. ..... .. . .

IF PUBLIC RADIO Ls HAVING TROUBLE__ -

. .../-, -

SUPPORTING ITSELF,-IT. CAN T 3E VERY GOOD

E. APPEALBAR MONEY HAKE PEOPLE UNCOMFORTABLE
BECAUSE THEY DON!T FEEL IN A POSITION TO .

MAKE CONTRIBUTIONS TO PUBLIC RADIO. ... ... ..-......

F. PEOPLE SOMETIMES AVOID LISTENING TO PUBLIC
RABIO'BECAusE THEY DON T wANT TO BE ASKED FOR MONEY . ,' 7.. .

0. PUBLIC RADIO SHOULD BE SUPPORTED TOTAIIY BY THE
GOVERN ENT.AND SHOULD NOT REGUIRE DONATIONS..'..

. CONSIDERING, ON ONE HAND. THE PURPOSE OF BROADCAST APPEALS
FOR FUNDS TO SUPPORT PUBLIC' RADIO AND. ON THE OTHER HAND,
PEOPLE B OBJECTIONS TO THEM. 00 YOU AGREE OR DISAGREE THAT
'THESE APPEALS ARE A FAIR PRIGS TO PAY FOR THE PROGRAMMING
ON PUBLIC RADIO?

. 30. 'IF YOU CONTRIBUTED FUNDS TO A-PUBLIC RADIO STATION OR TO
A PUBLIC TELEVISION STATION. WOULD you CONSIDER THAT TO
BE' YOUR CONTRIBUTION TO PUBLIC BROADCASTING. OR NULD
YOU FEEL YOU SHOULD CONXRIBuTE SEPARATELY TO EACH?

GRZ7

OK. ... .....

ONE CONTRZBUTTON TO-
UOLZ: 9ROADCA3T:NG...1.

SZPAKAT7LY .2

. . . ..... .....9



A.' THANK yOU. I HAVE ONLY A'FSW REMAINING QUESTIONS WHICH ARE.ITRICTLY FOR PURPOSE:

CLASSIFIGATION,...HOH MANY PERSONS. INCLUDING
CHILDREN AND ROOMERS. _ARE CURRENTLY upoq IN
YOUR HOME....DOES THAT INCLUDE YOURSELF(

3, WHAT WAS HE LAST GRADE YOU ATTENDED
IN SCHOOL.

C. AND YOUR AGE'I
.

Q. va*mgors**.

F

GRADE SC
I-3 YRS.
H.S. GRAD., .3

SO2 E COLLEDE 4

1S-21. ...
2229

COLLEGE GRAD ...: .5

COLLEGE POST GRAD-'.:S
0TH .7

...

D. WHAT Is YOUR OCCUPATION -- THE NATURE
OF YOUR WORK?

E. WHAT INDUSTRY DO YOU WORK ?.

, F. ARE YOU THE 'CH/EF WAGE EARNER IN
YOUR HOUSEHOLD?

I. WHAT IS YOUR RELATIONSHIP TO' THE
CHIEF WAGE EARNER

H, WHAT IS THE OCCUPATION OF THE .

CHIEF WAGE EARNER?

IN WHAT INDUSTRY/SHE WORK?

J. HOW MANY S. IF ANY. ARE THERE
IN YOUR OUSEHOLD?

K IS YO CAR EQUIPPED
RADI

L. HOW NY OF YOUR CARS. IF ANYA
. ARE QUIPPED WITH AN FM RADIO

M. DO YOU OWN OR-RENT YOUR HOME?

IS YOUR TELEPHONE NUMBER LISTED
IN THE CURRENT TELEPHONE DIRECTORY?

13. rIS THAT BECAUSE YOU HAVE RECENTLY:.
MOVED 0 DO .YOU HAVE AN UNLISTED
NUMBER?

P. WOULD YOU DESCRIBE YOUR RACIAL
OR ETHNIC BACKGROUND ASA'

YES. 4*k N NO.=.2--44k N OK /RA..3 --ASk

0
NA

RENT DK/NA

NO -Ask.O.
p

HAVE YOU EVER MADE A DONATION TO
PUBLIC TELEVISION.,. EITHER IN RESPONSE
TO A ,TELEVISED APPSAL.,mAIL. OR SOME
OTHER KIND OF APPEAL?

R. AND WHAT ABOUT PUBLIC RADIO? HAVE
YOU E ER MADE A DONATION TO PUBLIC
RADIO

WOULD YOU ESTIMATE THE TOTAL
INCOME OF ALL PERSONS IN YOUR HOME
TO BE:

T. SEX OF RESPONDENT:

TES NO OK/NA.

OK/NA

UNDER . ...1

S 502003 9.300.2
s1a,00o.314.900.,..5
515,000.419400..4

321.000-324.200
125.000-329.900: 9

330.000 OR 3VER., -7

OK/KA. 9

THANK YOU. YOUR COOPERATION HAS SEEN VERY HELPFUL.

2 2


